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Women'’s Apparel

) §

Coats & Jackets
Blazers
Suits & Ensembles
Dresses & Skirts
Shirts & Blouses
T-Shirts
Trousers
Jerseys, Sweatshirts &
Pullovers Sports & Swimwear
Night & Underwear
Socks
Tights & Leggings
Clothing Accessories & Other
Clothes

Men's Apparel
Yy
Coats & Jackets
Blazers
Suits
Shirts
T-Shirts
Trousers
Jerseys, Sweatshirts & Pullovers
Sports & Swimwear
Night & Underwear
Socks

Clothing Accessories & Other
Clothes

Children's Apparel

W

Coats & Jackets
Blazers
Suits & Ensembles
Dresses & Skirts
Shirts & Blouses
T-Shirts
Trousers
Jerseys, Sweatshirts &
Pullovers Sports & Swimwear
Night & Underwear
Socks
Tights & Leggings
Clothing Accessories & Other
Clothes Baby Clothes
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Republic of Korea
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Marks & Spencer RIHNE T & (surzposs )
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United States

China
United Kingdom
Japan

India
Germany
ltaly

France
South Korea
Russian
Canada
Brazil

Spain
Australia
Netherlands
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Source: Statista
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Women's Apparel
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Men's Apparel

Children's Apparel
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3%
« 34 1,016,838

990,532
4,2
//937,291 964,296

888,578

804,035

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

mBlazers (women)
m Coafs & Jackets (women)
m Jerseys, Sweatshirts & Pulovers (women)
m Shirts & Blouses (women)
m Sports & Swimwear (women)
mTights & Leggings (women)
T-Shirts (women)

m Clothing Accessories & Other Clathes (women)
m Dresses & Skirts (women)
Night & Underwear (women)
m Socks (women)
m Suits & Ensembles (women)
Trousers (women)
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2 2022 F , BIIRZEEDIHAMINGIAE] 1079.31 {2555,
Tz LA 2.29% RUEREIEK , REBDURAFKBSE
o 80,000
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2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

m Blazers (men)

m Clothing Accessories & Other Clothes (men)
m Coats & Jackets (men)

m Jerseys, Sweatshirts & Pullovers (men)

m Night & Underwear (men)

m Shirts (men)
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2022 F , ) LERRZETIARINIGIAER] 2633.23 {2
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40,000
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Source: Statista

m Baby Clothes

m Clothing Accessories & Other Clothes (children)
m Dresses & Skirts (children)

m Night & Underwear (children)

m Socks (children)

m Suits & Ensembles (children)

m Trousers (children)

13,161 13,642 14111
12,035 12,678

11,155

10,164

2020 2021 2022 2023 2024 2025 2026

m Blazers (children)
m Coats & Jackets (children)
m Jerseys, Sweatshirts & Pullovers (children)
m Shirts & Blouses (children)
Sports & Swimwear (children)
m Tights & Leggings (children)
m T-Shirts (children)
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$600

$400 $380

in billion US$

$200

2018

Source: True Fit ‘t Fashion Genome

$414

2019

$570

2023

True Fit' t Fashion Genome (i@id Direct Commerce ) 5347 73kE
17,000 NZEEERD 1.8 {2 True Fit FEFRSEEE | IFSCEEBEFHALLE | =5
IRRRTESICT 84% ; {RAESEE , 2020 & 12 BtHEaniNAMHoRES
R 2020 £ 4 BHIEAE, BHEHARIREIGTEABIE 2019 FRT
20%,

1EIRE , EEFER Target AUEEENAZ]T 10 {2357 . EUaaiiRES
All in Motion TEERIEZ B NINIFEDL.

RIEM7AZI AT Allied Market Research HU2GE |, 2l 2024 & , £IK=
IR TN BT HEAZIT 5470 {2355T.
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EICoEEST,

B2025FFRHHERIAE

FiiT2022

1 17.8148 127G ,

TR hZEaEEmAEE 2023 L8l 10.5% RUHEIEK,

Fi

Source: Statista
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in million USD (US$)

120,000

40,900
37,217

4Q0m “‘\

2012
47 980

5,1

58,988
53,503

o)

2025

I

Top 5 (2022) in million USD (US$)

1. United States

2. China

4. )apan

5. German

9.6 68,586
65, 105 63 547

3. United Kingdom

y

86,716

105,450
97,992 l ‘

»
«
23,837
(]
18,889
4,904
3,867
3,433

113,120

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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7,000 40,000 37,927
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25,600
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4,025 2, 025 3,499
4200 3,6923,737 20,486
18,722
3,038 3157 3286 3304 : 16,865
2,644 15,197
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1,400 1,064
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EEEMX | BRI R RS RARIZE

) 2025 FUINEIER) 7769 {Z355T. /
1164.7

+91% 1104.8

1045.2
EERSRELI BN 20%,
78.

BERPRETIWEMRT , XYADNCEZES
QERIEK,

752.5

RESERm TIEERAK  SET RN mATRATE
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Bk _EEKAYER T,

2020 2021 2022 2023 2024 2025

m Apparel  m Footwear Bages&Accessories
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42.1

HehEiM A ES , REFEENHIZREERX.

32.6
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N /]
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Source: Statista
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m Apprarel

2020 2025

m Footwear

/
/ 24.3

17.1 I

2020 2025

m Bages & Accessories

~

+7.8%
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22
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2021 F5 2 ZERESI] LS EEXAMITR IR SIEERE (1,000 K88 ) 2021 FREREF - mA LS e
0% 50% 100% 150% 200% 250%
0 200 400 600 800 1,000
, , joggers for men 212%
prom dresses 918 sweatshirts for women
"boxers" jeans forwomen 141%
"dresses" oversized hoodie 111%
"sunglasses" womens jumpers 109%
"summer dresses" hoodies for women 109%
o hoodies for men 108%
lingerie )
N mens jeans 106%
| SUI'E.S jeans
"jumpsuit' mens sweatshirts
"maxi dresses" sweatshirt SH @PL' N E
"midi dresses" hoodie
"bikini" tshirt
"mens tracksuit" , skirt
jumper

Source : Google Trend's
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FRBHESENANEFENTENE | MBTZ HAXITRLEEEER
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Retail Ecommerce Sales in the US, 2019-2025
trillions, % change, and % of total retail sales

$1.648

$0.598

Cowen and Company f&it , EEFGHIREBEDIRSEE
1500 1z3=5T&! 3000 {Z3=5T2ial ( EFELF 5000 {Z3TThRiE.
FRImAEE A ERY 10% B 15% |, RLA=ZINENRBE ) .

. 17.9% I 17.3% [ 19:3% i 21:4%
—— -

Cowen Tt , B EATELRERISTE 2022 SFERIBIA et el R RS S
W Retail ecommerce sales
}EEI’\J%’%EEO @® % change ® % of total retail sales

Note: 2019-2025 CAGR=18.4% includes products or services ordered using the
internet, regardless of the method of payment or fulfillment; excludes travel and
event tickets, payments such as bill pay, taxes, or money transfers, food services
and drinking place sales, gambling, and other vice goods sales

Source: eMarketer, May 2021

T11666 eMarketer | Insiderintelligence.com
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0 20 40 60 80 100 120

Women's sweaters, shirts, tops, vests 113.59
Women's pants and shorts
Women's accessories

Women's dresses

Women's undergarments

Women's coats and jackets
Women's sleepwear

Women's hosiery

Women's swimwear

Women's skirts

Women's uniforms

Women's suits

Women's sportcoats, tailored jackets

Women's costumes
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O 10 20 30 40 50 60 70 80 0 10 20 30 40 =0 60

girls school shoes 49.5

sports shoes

shoe stores boys school shoes

shoes golf shoes
running shoes heels
office shoes o0ld heels
shoes for women
. black heels
slippers
black shoes
shoes for men
womens slippers heels sandal
mens slippers cricket shoes

Pp— SHOPLINE



HauthnAR

ﬁlllﬂli ﬁﬁﬁ%‘ﬁ TE BT IRmRAITIREEIRER. R
& EEF1IREMAR | ERIKAE

ﬁkﬁiﬁ‘ £=F Rﬁj:{EE

Yoga Pants'ﬂlLegglngﬁ)%ﬂziﬁwuﬂl?z’ﬂkﬁ , {BYoga

PantsAUSEZIEEAR ST Legging.

2020-2022 AFiEEEs

120

" WMAM

——yoga pants ——legging

Source: Google trends
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Source: Google trends SHOPLINE



ARE R mit SIESRPERTHESE

qE e === =
V BRI mifEl 2% V #HLESmdatbiiis
30,000 8,000,000
« [
7,000,000
25,000
5,000,000
20,000
15,000 3,000,000
10,000 1,000,000
R Q1 Q2 Q3 Q4 g 0% 20% 40% 60% 80% 100%
R RE - EBHE W ET B ARG

2021 FRRSEHDIXARGSSHET 3 |, BIAE EFHES | FHhEFRMESHOAES | MIpFEEER. Q3 SIRMERTT |
AmiE NES  BXIERMEFEEEE. HAQ4 , | SRNENFT LERALEENE | BEENRFESL

Source: GoodSpy S H @ P |_| N E



LiEF=miEl AEX , Ak, Till. kKFRES

V SFE mEXE V ZERERmES

Q1 Q2 Q3 Q4

HER% mrTmx AR

&R e EXRHE, kK ERHE BX %5e, Bak, BX

[JFEES

30%

E58%

(Topl00#y S B 2vES Il — PER )

SFEHE MERETILUER | M DERES |, GAELN30% , HpitmifE DEEX , EREEAHA58%,
MERFIHRE | RR. T, KRERETmEFES.

Source: GoodSpy S H @ P |_| N E



Looking for some new t-shirts that celebrate you HELLO SUMMER SALE PICK 3 T-SHIRTS PAY.

2021-11-04 4% 2021-09-21 17X

o@n == historicallyblack oEn — shopcooltricks

Source: GoodSpy
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Shop This Dress >> https://shopthemint.net/3pA

2021-12-10

c@n:

2R

Shop this Dress >> https://shopthemint.co/3y8W.

2021-08-05

5K
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2POUR 29 €

La Tenue pour Smasher avec

2021-05-11

ce@qQ -

Confort & Elég

18X
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Cupshe® Swimsuits on Sale oose Besf

Jo Adsense unfnshd.com Jo Adsense

LABOR DAY SALE

$15 OFF :=
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What products are UK adults most likely to buy digitally
than in a physical store?

Clothes
Electrical goods
Toys
Homeware
Groceries

2017 2018 2019 2020 2021 2022 2023 2024 2025
m Online m Offline
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m USA EGBR m DEU CHN

479 48% 4894

46%

41% 1%
4%

smartphone shoes clothing TV & Hifi household detergents & food & al coholic drinks bags & furniture &
_________ appliances cleaning products  non-alcoholic accessories household
drinks goods

Source: Statist SHOPLINE
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Reasons US Social Media Users Have Not Made a
Purchase on a Social Media Platform, June 2021

% of respondents

Prefer to interact directly with the retailer or merchant
44%

Prefer not to give social media platforms my payment information
43%

Don't know whether products shown, advertised, or promoted on social
media platforms are legitimate

33%

Prefer not to give social media companies more of my personal information
(e.g., shopping history)
31%

Not interested in any of the products | see on social media platforms
26%

Prefer to engage with non-shopping-related content on social media
platforms (e.g., posts from friends or other accounts | follow)

24%

Was not aware that this is a capability on some social platforms
8%

It takes too many steps to complete a purchase
5%

Other
5%

= [5FAEIH]

Note: ages 18-75
Source: Insider Intelligence, "US Digital Trust Survey," Q2 2021

271202 Insiderintelligence.com

Source: eMarketer

2021 F 98— FRIEERF ABEH A AR & LEiEId /MR
HEEHIT T WSE,

LA TIIIERESIRIAY T SMRR |, BFEEREESE
ERTIKE (44%). MEIEFFERHSHUIER (43%) LURAHER R
T mESSIA (33% ) .

HBEES SN RBSHIERANMNEURTANS K mhEe MERREE | &
BURT R ERE.

Facebook AN NRESEHAIEHITE | (BERBLY 45% RILERER
fiAT IRIBREFEHIS L

NERFEREMIIMI A S IREIREREIR | IR R REEFAF
HEERTOARRETR.
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BRIFTINZS | BREEBTHRFEMYIR , EXENE  ZREEREXR
REAEUREEEEHRETA.
ERERENT &, ERILEREEREWE,

Factors that Influence US Internet Users to
Purchase a Product Through Social Media Ads,
July 2021

% of respondents

Discounts

60%

The brand seems trustworthy and respects my data

44%

The ad is eye-catching

34%

Relevant or personalized ads
32%

Customer testimonial

Believe in the brand's values and mission
23%

28%

Influencer promotion/validation
18%

Source: Smartly.io, "The Social Advertiser’s Guide 2021: How Consumers Will Shop This
Holiday Season" conducted by Dynata, Sep 28, 2021

270081 Insiderintelligence.com

Source: eMarketer

Z HRFIREZR% LA TRIR—8EToMITE. K. L mENES
K. Z B FARDEL. BahilBERR , FEETSEINRER.
2021 F 6 B , —#/9%E Z HEKMNBFIANHERZNEEWRRNEEERFKIE.

US Internet Users Who Agree Social Media
Networks Are Important Information Sources for
Shopping Decisions, by Generation, June 2021

% of respondents in each group

Gen Z (1998-2006) 50%

Millennials (1980-1997) 58%

Gen X (1965-1979) 29%

12% Baby boomers (1946-1964)

Total 35%

Note: ages 15+; among those who answered "strongly agree" or "somewhat agree"
Source: GfK, "FutureBuy 2021: US Market Findings Highlights," July 13, 2021

268080 eMarketer | InsiderIgelliience.compI_| N E
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5T ‘%L\ ! YA ‘% I ;\—\— ST %’%\\,;l\ ;W M
US Social Buyers. by Age, 2021 ST, Z SRR AR S EREH EAND

% of social network users in each group T,

VERNEBERIER | b6 R ST A L 2 P SRR AR ES
L, <5< ARSI, SE—RAEH | B E TSR S |
4524 FHTIISTUARE AN VR B CAOAME.
2536 [
E - - HEBeHl , Z HREEWELARIAEE WY IEIASRE |, 8
4556 R (R — RN T IR T RTER LT, e 1E BT E St
65+ 34.3%
G Z HRERETEER |, ITLARRIAR. WEARE. el

(REBREATANRELN., FHFEEFHSHF M IAMRAERIS WY
Note: ages 14+, social network users who have made at least one purchase via any social

channel (such as Facebook, Instagram, Pinterest, Line, WeChat, VK, and others), including Eﬁ Hﬁo
links and transactions on the platform itself, during the calendar year; includes online, mobile,

and tablet purchases

Source: eMarketer, May 2021

266467 eMarketer | Insiderintelligence.com

Source: oMarketer SHOPLINE
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HR#E Wunderman Thompson IEf—IASR , E5<E. FEF%E ,

88% BIZILE NN AT FFELMERIZ A IR ATV SCR.
86% HIZINEINAEWMNIZTERRSIRZNSHhETTEAIFEER.

Importance of Sustainability When US Internet
Users Shop for Beauty, Clothes, and Travel
Experiences, by Generation, March 2021

% of respondents in each group

GenZ 1.4% 28%

38.4% 32.7% PN20.9%35.8%

.\
00 S

.8%
Millennials 0.8% |

49.6% 32.8% 13.0% S Si%e

2%
Gen X 4.8%2%

36.7% 29.8% 22.2% 5.2%-*

il

Baby boomers 4.2% 1'5/?

13.4% 39.2% 34.4% 1.4%

|

M Very important M Unimportant
H Important M Very unimportant
[l Neither important nor unimportant Don't know

Note: numbers may not add up to 100% due to rounding
Source: Composed and MaCher, "Sustainability & Consumerism: U.S. Consumer Behaviors
and Preferences," May 6, 2021

266512 eMarketer | Insiderintelligence.com

Source: eMarketer

RIEEEREIRE | 2 BOSIRRMAGRIPIMNER ALK Z HEMFARK

ORI ARRE , EEERBREEAMERWANRBRLZ A,

Z B EEUF ST EARMEMNWENmENERE—XSEEWEMN

BRI,

Leading Personal Concerns of Gen Z* Adults
Worldwide, Feb 2021
% of respondents

Climate change/protecting the environment
28%

Unemployment
27%

Healthcare/disease prevention
26%

19%

0
a
-
g
b
9
3
A
“©
2
3
<

Education, skills, and training
19%

Sexual harassment
19%

Corruption with business or politics
17%

Diversity/equality of opportunity/discrimination based on personal

5
g
g

o)
2
o
o
=
o
]

14%

Income inequality/distribution of wealth
14%

Economic growth
1%

Note: respondents were asked to pick their top 3; *born 1996-2003
Source: Deloitte, “The Deloitte Global 2021 Millennial and Gen Z Survey: A call for
accountability and action,” June 15, 2021

267564 Insiderintelligence.com
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TogMbfEt "ToSEEH" | BIIRESAEE—RANEERS |
RIS RSB ERANTRIREERN | XREFE
SEXIEEZEEINEEMR.

B—REFFOATBNERZE 2025 FHEEBEBmEHLI]

100% wJ[EMz. ATESFAmFTHERE% , FEIFH Gigaton
MER—#BD , EREHNE B ERDRARL.

Source: eMarketer

Factors that Have Influenced Where Adults in the
US and Europe Buy Fashion and Clothing, Sep 2020

% of respondents

‘ Sustainabiﬁty/environmental impact
orking conditions

Diversity and inclusivity (e.g., brand/retailer personnel; choice of models and
influencers)

54%

54%

1%

"Slacktivism" (superficial activism but not "walking the walk"/practicing
what they preach)

33%

Note: ages 18+
Source: Trustpilot and London Research, "Why Ethical Fashion Brands Are Future-Proof"
conducted by Toluna, Nov 1, 2020

264693

eMarketer | Insiderintelligence.com
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A+92% A4+24% A+1167% v-16% A+100%
Ombré/tie-dye Florals Placement graphics Painted/painterly Buttery

Raf Simons

" Y ~
: ]
= Christian Wijnants

~ % 3 ’
Issey Miyake = y Alberta Ferretti

S TR EHESIBAGE , HE HEESTUESK , M S/S 21 6
PRRESIATESCRSIRER 7 30% HOBREE |, 2% HETE) S/S 22 ) 19%, BT HE IS RERA 1% B,
EREUE, TS E = R AIERERAR #noughties nostalgia ( _EHZZIRA ) FATEDRER | WA HUMRENTE tH{BES—F | IR
S S , BT IUECAISAMmAN HRARSZIRIE | SRA#pop punk EfZ #visualvoids SRFEEHERERT BIRIATE TSI |, (SRR
Eoif. FENEFRT, REHART IUMERYEE K, HEENESKRMTIRE.
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20225 ED2CEEFBSHEIUSIARI1512{255T , BHIEK16.9%.
BPX D2C RMERK—FNOTELEHR] 2.5% , (EXLmEBEI S

RO ZRE RO RIHEE T FETIL,

wlEH - Direct-to-Consumer (D2C) Ecommerce Sales
US, 2019-2023

TEERPEGE
‘MR R H B E
/IBREX HE R RENES

$174.98

$151.20

$129.31

DTCRZZDirect To Customer , B2 "EHiE@EFEZEETIRE,
HEREEMABEEV/UBTERER. KER. SEBEFPEIRT |
mDTCREERHE— TR &7 BEF  HENGME | %
KEMERNFEESEMFERE

2019 2020 2021 2022 2023

ﬁ% BOSCHDTCHIEERRARCAERTERT , BT guic. @ wcrne
Lﬁb{%lﬁﬁ% @ZL)\E'ﬁEEE’JﬁH:Qm’J* leﬁ'ﬁ EEEWF It Source: eMarketer, February 2021
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Chubbies RHIOZEMBEAZEWAET 2011 FEIDNBEHEERLE , BEMERMAA DTC &
RRHPRRIRIRE | N 4000 53T,

Chubbies BEID#E , BIEHITIEEE. EES [HRINEEARNFE]  EREARHRET 7

REEMMK [RBES] HESRMIEREEF.

FERBTEM L , Chubbies EEFTLURAIPALLASTR , XEXSREBK , BIXFFE BIREHA

BME | BUEEERIESTTA M ERRE —%&.

ATRFBEHRBENTIRE , SEEEARERRESERE —LRE, NSFA—=8
[Thighber Monday | &3] , £ 12 /MY | iHZEBREIESWERTARLLD.

F5t . Chubbies REAFRERIHREARE , BE BN RXMBGBERFERRER. &

=
2 , Chubbies FUSHEFITTM , FIABHNRIBEESEER , HfE Facebook LiE 170 25
R 22,

Source : [BHEETK
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BT REEEHKOLI , iF4i@idTikTok, Youtube, FacebookZttazie

BHITEMRIEREY | SBEEEXIEMANAR | FRREMA.

AP TR RS RKOLE IR, ESOUEEns , 18  FiEIREDTORZUEMISRESRIRD T A TTHEUE ( 2022528168 )
BEMEMRFE EARSFREXRENTE.

EtH R E IRk E A 7 DTCRE SHEE BB ERE.

TikTok&#Frahashtag#tiktokmademebuyit BRIB &K 76 1{ZNISE | 44.26%
33.61%

IthashtagFERTF5 I KRB AME.,

19.76%

- 0.87% 112%
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AR G ER &

#ESimilar web  "2022FFEIKERRAIDTCRARE" SRR , ERATEIMILG - :
shopcider.com RRERILUIERK T 6,068%. 5 "
m Cider FIMIAFER @ T ME.
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APEE,

0.38%
A

Source : Similar web S H @ P I_ | N E



Top 10 US Retail Categories, by Share of Social
Actions*, July 1-31, 2021
% of total

1. Apparel & accessories
53.3%

2. Consumer electronics

3. Sporting goods & equipment
10.3%

4. Restaurants & bars

| A

5. Toys & games
4.2%

6. Home & garden
Bz«
7. Furniture, appliances, & equipment

B2

8. Art & collectibles

B2

9. Music, movies, & videos

B2

10. Online retail
| P

Note: includes Facebook, Instagram, and Twitter; *actions include all content and post-level
reactions, comments, shares, retweets, likes, and dislikes
Source: Shareablee, Aug 19, 2021

269347 eMarketer | Insiderintelligence.com

Source: eMarketer

FEEEFTELF , REMERMEAREAR LNETRA , 52021 F7H
Facebook, Instagram #1 Twitter FFrEILFFIRTAS ( EHESFIDE
IRMRY 53.3%, BEERFr-milABRRIIREHEEE T | o5l hixet
247989 11.5% #1 10.3%.

ZERATFE—RRASEASN | #AEAII A IREGYIRRIREE.

US Internet Users Who Agree Social Media
Networks Are Important Information Sources for
Shopping Decisions, by Generation, June 2021

% of respondents in each group

Gen Z (1998-2006) 50%

Millennials (1980-1997) 58%

Gen X (1965-1979) 29%

12% Baby boomers (1946-1964)

Total 35%

Note: ages 15+; among those who answered “strongly agree” or "somewhat agree”
Source: GfK, "FutureBuy 2021: US Market Findings Highlights,” July 13, 2021

268080 eMarketer | Insiderintelligence.com
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i 75% HEEEHSARTESFRABKOLLAEHET
EiHiEs) , b 2021 FIEINL 5 MED R,

US Marketers Who Use Influencer Marketing,
2020-2025
% of total marketers

86.0%

82.7%
78.6%
74.5%
69.7%
64.5% I
2020 2021 2022 2023 2024 2025

Note: companies with 100+ employees; includes both paid and unpaid (i.e., compensation in
the form of free product or trips) brand-influencer partnerships
Source: eMarketer, Dec 2021

272339 eMarketer | Insiderintelligence.com

Source: eMarketer

2020 £, 36.0% NEEEHEARER TikTok #ITMOER , L EFIEK 33%,
X—#FE 2021 F/MBEEFE 42.0% , FHE4 L EFHEIFRAING 2025 FINAILER , EJ9
TikTok #¥4:48/\5 Facebook fERINE EHERAHEIIER,

BRI REHETAES , RE Instagram 1 Facebook EBXMAONEBARPEK T
TikTok,

FRitEl 2022 &, EZEHARITLIGER TikTok , TIARZ YouTube, Twitter 8% Snapchat,
BARMENEREMbIIN TikTok EHRE , (EBRITIKTOKIMMERRZXIE , HaILAS
Instagram #] Facebook FHEfF & LREMNELES | TIMEBESEHNIWER.

Social Platforms Used by US Marketers for
Influencer Marketing, 2020-2025
% of total marketers

841%

80.8%

679%

62.0% 5 623%
il 58.0% oo
27 549%
484% i 92.0%
‘ ==y
38.9% 45.6% 46.8

44,25

40.8% 42.5%

o
3?:24: 24.4% 25.0% 25.5% 25.9% 26.2%

T

r ! . T v
2020 2021 2022 2023 2024 2025
M Instagram [l Facebook [ YouTube WM TikTok M Twitter Snapchat

Note: companies with 100+ employees; includes both paid and unpaid (i.e., compensation in
the form of free product or trips) brand-influencer partnerships
Source: eMarketer, Dec 2021

272340 | Insider i com
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SPRING

FFATURE COLI'FCTION

ROSENBABE ~ NEWIN  BESTSELLER  DRESSES  TOPS  BOTTOMS & SETS  PLUS SIZE  CLEARANCE

CODEDEALS

OOOOOOOO f NEW Activefunfeel ~cvw N BESTSELLERS YOGA SETS CLOTHING LOUNGEWEAR 2 QW

2022
Workout New Styles

BUY 2 GET 3RD 50% OFF
BUY 3 GET 4TH 80% OFF
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